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Website X
WE DON'T WANT

The campaign successfully drove 274 4
significant traffic to the WTA TO GO #BE'.I.YUP .

website for more information.

e 16,300 unique website
visitors referred from
Instagram, Facebook and
Youtube

¥
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e 28,377 website visits

e 1853% increase in visitors
and 2625% increase in visits
(compared to same period \&'

last year) wﬁDERNESS

TOURISM ASSOCIATION OF BC


Jessica Fremlin


+169,000 plays on youtube 473,000 plays on Insta & FB

#BELLYUP
BC

BellyUpBC.ca

BellyUpBC.ca

Breanne, Spirit of the West Jamie, Strathcona Park Lodge Stephen, Campbell River Whale Watching

+22 thousand views +55 thousand views +20 thousand views

Y

#BELLYUP 3 &
BC

U -

~ - #BELLYUP
BC

BellyUpBC.ca

BellyUpBC.ca BellyUpBC.ca

Craig, Nimmo Bay Resort Alan, Prince of Whales Whale Watching Kevin, Maple Leaf Adventures
+17 thousand views +18 thousand views +37 thousand views



Social

Over British Columbians saw the
campaign on social media

The campaign elements were seen over
times in total (3 times per person)

The six interview videos with remote tourism
operators garnered over IENS

The campaign got people talking, with more than
reactions, comments, and

shares.

© nstagram & YV @ Instoagram () YV

O wildernesstourismassociation

H#BELLYUP.

SAY ‘NO’ TO OPEN-NET
FISH FACTORIES

Learn More

oQvy
wildernesstourismassociation Our
businesses and communities rely on wild
Pacific salmon. Say "no" to open net fish
factories and help keep us all from going
#bellyup.

wlldemnstourlsmassoclaﬁon
Sponsomd

DON'TLET OUR
CONMMUNITIES
GO #BELLYUP.

SAY 'NO’ TO OPEN-NET
FISH FACTORIES

Learn More

Qv W

wildernesstourismassociation BC
businesses and communities need wild
salmon to stay afloat. Say ‘no’ to open-net
fish factories.




Thanks to those who went #bellyup on Social!

-~ Liked by watershedwatchbc and 93 others
oceanoutfitterstofino We have gone #BELLYUP for
BC Small business week with in partnership with
@wildernesstourismassociation to defend tourism
jobs in BC from open-net pen salmon farming.

Qv W

@ &Y Liked by bearviewingbc and 232 others

alexmorton4salmon Supporting BCs wilderness
> kers and their campaign against salmon

Combined follower reach: +333,000 ——

Reposted from ~,t @wildernesstourismassociation
Small Business Week may be over, but we're not

Likes on #bellyup posts: +1,600 vav A L T,

@ Liked by tourismvictoriabc and 40 others want you to join us!




